Statistics Canada: Canadian Usage of the Internet 2005

In August of 2006 Statistics Canada presented a study of Internet usage by Canadians
showing a strong daily dependance on the Internet by Canadians. If 68 % of Canadians
use the Internet and 2/3 of them use the Internet daily then almost one half of all
Canadians use the Internet on a daily basis. The following article by the Toronto Star
summarizes the study.

Living online the new
norm for Canadians

In Toronto, 75% of
residents use Internet

; While many banks, stores and even

Canadians turn to Web | governments have already taken ad-
vantage of such opportunities, otherin-

for many tasks: Survey | dustries, traditional travel agencies for
example, may be left behind.

HEBA ALY And they won't be alone.
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Fifty years ago, it was a dream. Today, it

is our world.

Forthe first time ever, Statistics Cana-
da has tracked the Internet use of indi-
vidual Canadians, and while the results
may not be surprising, they pave a very
clear path for the future.

» 68 per cent of adult Canadians used
the Internet for personal, nonbusiness
reasons in 2005.

» In Toronto, that number rose to 75
per cent.

» Almost */: of adult Canadians who
used the Internet from home did so ev-
ery day during a typical month.

» About six in 10 Internet users used it
to read news or sports, or to conduct
their banking online.

The statistics, released vesterday,
confirm a reality that many already un-
derstood — Canadians have a growing
dependence on the Internet and are
doing much more online than emailing
and surfing.

More than half of home users said
they used the Internet to check weath-
er conditions, make travel arrange-
ments and view news or sports, as well
as search for medical or government
information, bank electronically and
window shap.

“That represents a pretty dramatic
change,” says Michael Geist, law pro-
fessor at the University of Ottawa
where he holds the Canada Research
Chairin Internet and e-commerce law.

“People increasingly identify with the
Internet as an essential tool to access
information and engage in all sorts of
activities that only a few years ago they
did offline.”

Experts agree that industries and
businesses will have to shift online to
stay successful if they haven't done so

“Whether they like it or not, that's
where we're going.” Geist says, adding
“there are some exceptional opportu-
nities here.”




